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“Someone calling themselves
a customer says they want

something called service.”



TITHELLT : |

-

..... _—



It's Not About
Patient/Customer Service



It's
Positively Outrageous Service!!










UBER VS.PLYFT VS.™ TAXI

Using RideGuru, by TaxiFareFinder, we compared the price of a 4 mile ride using UberX, Lyft, and a taxi in each
respective city. See how the services compare to one another and how the prices vary among these 5 southwestern
US cities. A 15% tip is included in each taxi cost and surcharges are not included in rideshare estimates.
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Uber is not killing the taxi business.

Taxi services are self destructing with
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NETFELX

Netflix did not kill Blockbuster.

Blockbuster’s ridiculous payment fees did it.



patients/customers?
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Competitive Differentiation
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Three Key Principles



|. Out of Proportion to the Circumstance













3. Invite Customer

to Play



|. Out of Proportion
to the Circumstances

2. Random and Unexpected!

3. Invite Customer to Play









Energize

Evaluate

MIND THE GAP
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Enhance










Positively Outrageous Service
Application

Get creative! Involve your Team

List as many things that you could do to make your customers or
patients say VWOW!

WOWY patients, WOW customers, WOW your team, WOW your
vendors & suppliers, WOWV your spouse!

WOWY starts with YOU - Let’s have an OUTRAGEOUS MDExpo!
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| Type in your email address and _
We’ll send you our 8 podcast
series:

CONNECT WITH US
for more tips and ideas

LinkedIn.com

Instagram:
Twitter:

Facebook.com
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